Gir A MM 
college radio advertising s marketing, corp. 


342 MADISON AVENUE, NEW YORK CITY,N.Y.10017 + SUITE 624 S PHONE AREA CODE (212) 661-1426 


CONTRACT FOR SALES REPRESENTATION 


Radio Station WPAK of North Carolina State University 
(call letters) (Institution) 
located at N £ , hereinafter 
(address) 
referred to as the PRINCIPAL, authorizes COLLEGE RADIO ADVERTISING & 
MARKETING, Corp. (CRAM), located at 342 Madison Avenue, New York, N.Y., 
hereinafter referred to as the AGENT, to solicit time and spot adver- 
tising on behalf of the PRINCIPAL. 


1. The PRINCIPAL shall supply the AGENT with rates, program schedules 
and other information by which the AGENT might fairly represent the 
PRINCIPAL's rates and facilities. The PRINCIPAL shall state in writing 
those products, which, under its policy, it will not accept for adver- 
tising purposes. The PRINCIPAL shall timely notify the AGENT of any 
changes in its rates, schedules, potential audience, or other matter 
which would affect the advertising agreements. 


2. Rates of payment for the PRINCIPAL's broadcast time shall be based 
upon the PRINCIPAL's rate card as shown in Schedule A. AGENT's compensa- 
tion for obtaining such national advertising shall be the difference 
between the price sold to a sponsor or advertising agency, and the amount 
paid for PRINCIPAL's broadcast time, less 15% sales commission. The AGENT, 
by this agreement, does not promise or warrant in any way a minimum amount 
of advertising over any period of time. 


3. The PRINCIPAL and AGENT shall subscribe to, and adhere to the 
standards established by the broadcast codes of the Intercollegiate 
Broadcasting System and the American Association of Advertising Agencies. 


4, The PRINCIPAL shall supply the AGENT with affidavits of performance 
which shall be notarized promptly after performance, and returned to the 
AGENT as proof of performance of all time and spots purchased by the 
AGENT, Affidavits must be returned to AGENT within ten days after the 
end of each month. AGENT will be under no obligation to pay PRINCIPAL 
if the affidavits are not completed and returned. Should AGENT incur 
expenses in obtaining the return cd the affidavits, such expenses are 

to be deducted from the amount owed to PRINCIPAL, 


5. The PRINCIPAL promises that he will not solicit or accept from other 
than the AGENT, advertising from those sponsors of nationally sold 
products or services which have been solicited by the AGENT, which 

have had a contract for college station time or spot sales with the 
AGENT within the year preceding such solicitation. This paragraph 

does not apply to contracts already in existence between the PRINCIPAL 
and third parties. This paragraph may only be waived by the AGENT in 
writing. 


6. National advertising is defined as advertising of products or 
services sold in more than one state or more than one metropolitan 
area. Where a question is raised concerning the definition of 
national advertising, such definition shall finally be determined by 
the AGENT. 


(over) 


7. Failure to comply with any of the above conditions shall constitute 
a basis for termination of the contract by the aggrieved party. The 
contract may be terminated at the conclusion of all advertising agree- 
ments between the PRINCIPAL and the AGENT with notice to both parties 
within thirty days prior to the expiration of all advertising agree- 
ments between the parties; or by mutual agreement of the parties at any 
time. Such termination must be in writing, and signed by the party(s) 
seeking the termination. 


8. All covenants, conditions, and provisions of the contract shall 
inure to the benefit of, and shall be binding upon, the PRINCIPAL, the 
AGENT, and their respective successors and assigns. 


9. Nothing in this contract, either expressed or implied, is intended 
to confer upon, or give to, any person, firm or corporation other than 
the PRINCIPAL, the AGENT, or their respective successors or assigns, 

any remedy or claim under this contract, by reason of said contract, 

or of any term, covenant, or condition hereof, and all the terms, 
covenants and conditions, promises and agreements in this contract 
contained, shall be for the sole and exclusive benefit of the PRINCIPAL, 
the AGENT, and their respective successors and assigns. 


10. This agreement constitutes the sum of all rights, privileges and 
duties between the parties. This agreement is governed by the laws of 
New York State, and the invalidity or unenforceability of any one term, 
covenant or condition shall not terminate or invalidate any other term, 
condition, or covenant herein. A waiver by either party of one term or 
condition is not a waiver of the entire agreement. 


Each of the parties hereto has caused this contract to be signed 
in duplicate by its proper officers thereunto duly authorized, all as 
of the date and year hereafter written. 


WPAK 


(PRINCIPAL) 


Je 


(Station Manager) 


and 


April 22, 1968 


(Date) 
nt Activities 


or Member of Faculty) 


Zhe 


